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Article: Filter Bubble
The article authors about Negroponte’s concern about what to watch on television which triggers his thought about creation of intelligent agents. The theme of the relevance of television programs is evident. In the mid-1990s, television had many channels that streamed out live programs. However, they were awful and boring as they showed cartoons, untrendy music videos as well as commercials of new kitchen gadgets. To find the solution to the overly boring programs aired on TV, he suggested the use of an intelligent helper that will comprehend what viewers want to watch and avail them (Lewis, n.d.). Therefore, in the article the idea of intelligent agents being developed in future was presented by Negroponte. His argument emphasized that intelligent agents would help in providing viewers with channels of their choice and need. The agents will not only be limited on television but they will also influence the flow of information through performing editing of digital magazines.
The idea being channeled in the article is one which gives credit to the incorporation of intelligent agents which will play a key role in providing viewers with requisite shows they want to watch. In so doing, it would reduce the boredom of watching non-favorite programs. Additionally, intelligent agents will enhance the revamping of digital information through embedded editing which swiftly avails people with the materials they need to read. This conformed to the idea of wired-style community which eases the flow of information. However, these suggestions of Negroponte were shot down by Jaron Lanier who advocated for virtual reality (Lewis, n.d.). Lanier detested the creation of intelligent agents by arguing that their interaction with humans will not only be awkward but pixilated. This gives differing opinions concerning whether to embrace virtual reality or intelligent agents to enhance technology advancement.
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